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COCA-COLA
VS. COCA MARIANI
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)�<ZIV[I\TIV\QK�8W_MZ�;\Z]OOTM
4M�JZI[�LM�NMZ�\ZIV[I\TIV\QY]M

PZQ[\WXPM�5IZQIVQ� M[\� ®� \WUJu� LM� PI]\� ¯�
TWZ[Y]¼QT�I�ZMt]�]V�KW]ZZQMZ�L]�KIJQVM\�M[XIOVWT�
0WaVO�:WSP�5WVMOQMZ�MV�VW^MUJZM����!��

>QI�[M[�I^WKI\[��TM�OuIV\�L¼)\TIV\I�·�Y]Q�^MVL�KPIY]M�
RW]Z�XZM[Y]M�LM]`�UQTTQIZL[�LM�JW]\MQTTM[�·�M`QOM�Y]M�
TM�XM\Q\�XZWL]K\M]Z�KWZ[M�KPIVOM�TM�VWU�LM�[I�UIZY]M��
®�+WUUMV\�TM�OZW]XM�+WKI�+WTI�XM]\�QT�[¼I\\IY]MZ�IQV[Q�
o�VW\ZM�XZWL]Q\��'�¯��XZW\M[\M�KMT]Q�Y]Q�I�ZuIK\Q^u�+WKI�
5IZQIVQ�MV������M\�XZWL]Q\�Y]MTY]M��������JW]\MQTTM[�
XIZ�IV��®�7V�u\IQ\�To�I^IV\�M]`��̄

-V�� ����]V�XPIZUIKQMV�LM�*I[\QI�L]�VWU�L¼)VOMTW�
5IZQIVQ��[IV[�ZMTI\QWV�I^MK�+PZQ[\WXPM�5IZQIVQ��I�T¼QLuM�
LM�NIQZM�UIKuZMZ�LM[�NM]QTTM[�LM�KWKI�L]�8uZW]�LIV[�L]�
^QV�JTIVK�KWZ[M��TI�KWKI|VM�IQV[Q�M`\ZIQ\M�QVN][IV\�TI�
JWQ[[WV��+¼M[\�T¼uXWY]M�LM�TI�KWKI�UIVQI��4M[�ZMUvLM[�
MV�\W][�OMVZM[�[WV\�XWX]TIQZM[�M\�TI�KWKI|VM��LWV\�TM[�
KPQUQ[\M[�̂ QMVVMV\�L¼Q[WTMZ�TM[�XZQVKQXM[�IK\QN[��M[\�ZuX]�
\uM�XW]Z�[M[�^MZ\][�\PuZIXM]\QY]M[��4M�>QV�5IZQIVQ�
·�W]�+WKI�5IZQIVQ�·�M[\�ZMKWUUIVLu��I]�Za\PUM�LM�
\ZWQ[�^MZZM[�XIZ�RW]Z��KWV\ZM�TM�UIT�LM�OWZOM��T¼IVuUQM��
TI�UuTIVKWTQM��T¼QUXW\MVKM�M\�®�T¼uX]Q[MUMV\�LM[�NWZKM[�
KPMb�TM[�^QMQTTIZL[�M\�TM[�MVNIV\[�¯��;MTWV�TM[�X]JTQKQ\u[�
LM�T¼uXWY]M��QT�M[\�®�V]\ZQ\QN��XT][�\WVQY]M�Y]M�TM�^QV�LM�
Y]QVY]QVI�M\�XT][�IOZuIJTM�Y]M�TM[�̂ QV[�LM�LM[[MZ\�̄ �

+

Le géant américain Coca-Cola s’at taque au petit producteur français Coca Mariani,  
qui usurperait sa marque. Pourtant, le vin tonique corse, créé en 1863, précède d’au 

moins vingt-trois ans le soda américain. Il en est même le précurseur.

American giant Coca-Cola is suing small-scale French producer Coca Mariani for 
intellectual property infringement. Yet the Corsica-based tonic wine created in 1863  

is 23 years older than the American soda. In fact, it even inspired the iconic drink.

PZQ[\WXPM�5IZQIVQ�_I[�¹L]UJNW]VLMLº�_PMV�
PM�ZMKMQ^ML�I�TM\\MZ�NZWU�;XIVQ[P�TI_�ÅZU�
0WaVO�:WSP�5WVMOQMZ�QV�6W^MUJMZ����!��

>QI�Q\[�TI_aMZ[��\PM�KWTW[[][�NZWU�)\TIV\I�·�_PQKP�[MTT[�
ITUW[\�\_W�JQTTQWV�JW\\TM[�M^MZa�LIa�·�LMUIVLML�\PI\�
\PM�[UITT�+WZ[QKIV�KWUXIVa�KPIVOM�Q\[�JZIVL�VIUM��
¹0W_�KIV�\PM�+WKI�+WTI�OZW]X�I\\IKS�W]Z�XZWL]K\�
TQSM�\PQ['º�[IQL�\PM�UIV�_PW�ZMJWW\ML�+WKI�5IZQIVQ�QV�
�����IVL�XZWL]KM[�[WUM��������JW\\TM[�XMZ�aMIZ��¹?M�
_MZM�\PMZM�ÅZ[\	º

1V�� ����I�XPIZUIKQ[\�QV�*I[\QI�Ja�\PM�VIUM�WN�)VOMTW�
5IZQIVQ� �]VZMTI\ML� \W�+PZQ[\WXPM�5IZQIVQ�� KIUM�
]X�_Q\P�IV�QLMI�\W�UIKMZI\M�8MZ]^QIV�KWKI�TMI^M[�QV�
+WZ[QKIV�_PQ\M�_QVM��\PMZMJa�QVN][QVO�\PM�TQY]QL�_Q\P�
KWKIQVM��)VL�[W�KWKI�UIVQI�JMOIV��8I\MV\�UMLQKQVM[�
_MZM�PQOPTa�XWX]TIZ��IVL�KWKIQVM�·�_PW[M�SMa�KWUXW�
VMV\[�PIL�WVTa�R][\�JMMV�Q[WTI\ML�Ja�KPMUQ[\[�·�_I[�[WWV�
ZMVW_VML�NWZ�Q\[�\PMZIXM]\QK�XZWXMZ\QM[��>QV�5IZQIVQ�·�
I�S�I��+WKI�5IZQIVQ�·�_I[�ZMKWUUMVLML�I[�I�\ZMI\UMV\�
WN�\PZMM�OTI[[M[�LIQTa�NWZ�[WZM�\PZWI\[��IVMUQI��UMTIV�
KPWTa��QUXW\MVKM��IVL�¹M`PI][\QWV�IUWVO�KPQTLZMV�IVL�
\PM�MTLMZTa�º�)KKWZLQVO�\W�IL^MZ\Q[MUMV\[�I\�\PM�\QUM��
Q\�_I[�¹V]\ZQ\QW][��UWZM�QV^QOWZI\QVO�\PIV�Y]QVY]QVI��
IVL�\I[\QMZ�\PIV�LM[[MZ\�_QVM�º

+
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9]MTY]M[�IVVuM[�XT][� \IZL��)VOMTW�5IZQIVQ� M[\� o�
8IZQ[��o�TI�\w\M�L¼]V�MUXQZM�Y]Q�VM�KM[[M�LM�OZIVLQZ��1T�I�
ZMUXTIKu�LIV[�TI�ZMKM\\M�TM�^QV�JTIVK�KWZ[M�XIZ�L]�JWZ�
LMI]`�ZW]OM��W]^MZ\�]VM�XPIZUIKQM�I]����JW]TM^IZL�
0I][[UIVV�M\�QV^M[\Q�LIV[�LM[�[MZZM[�M\�]VM�][QVM�LM�
XZWL]K\QWV�o�6M]QTTa�[]Z�;MQVM��I]�VWZL�W]M[\�LM�TI�KIXQ�
\ITM��1T�I]ZI�JQMV\�\�LM[�KMV\ZM[�LM�LQ[\ZQJ]\QWV�R][Y]¼MV�
jOaX\M�M\�I]�>Qw\�6IU��8QWVVQMZ�L]�UIZSM\QVO��QT�NIQ\�
MV^WaMZ�LM[�KIQ[[M[�LM�[WV�JZM]^IOM�I]`�QVÆ]MVKM]Z[�LM�
T¼uXWY]M�·�PWUUM[�XWTQ\QY]M[��IUJI[[ILM]Z[��WٻKQMZ[��
MKKTu[QI[\QY]M[��uKZQ^IQV[�M\�IZ\Q[\M[�·�Y]Q�MV�ZM\W]Z�T]Q�
NWV\�XIZ^MVQZ�]V�UM[[IOM�uKZQ\�LM�TM]Z�UIQV�̂ IV\IV\�TM[�
UuZQ\M[�L]�>QV�5IZQIVQ�

Un succès fulgurant outre-Atlantique
9]I\WZbM�̂ WT]UM[�LM�\uUWQOVIOM[�[MZWV\�IQV[Q�X]JTQu[��
XWZ\IV\�TI�[QOVI\]ZM�LM�2]TM[�>MZVM��L¼jUQTM�BWTI��L]�
KWUXW[Q\M]Z�2]TM[�5I[[MVM\��LM�TI�[XWZ\Q^M�;]bIVVM�
4MVOTMV��LM�T¼I^QI\M]Z�4W]Q[�*TuZQW\�W]�L]�XIXM�4uWV�
@111��Y]Q�ZMUMZKQMZI�TM�XPIZUIKQMV�KWZ[M�MV�T]Q�ZMUM\�
\IV\�]VM�UuLIQTTM�L¼WZ��4M�NIUM]`�uTQ`QZ�®�[MUJTM�OZIVLQZ�
\W]\M[�UM[�NIK]T\u[�̄ ��uKZQ\�TM�[K]TX\M]Z�*IZ\PWTLQ�MV�� !���
®�1T�M[\�XZWJIJTM�Y]M�[Q�RM�T¼M][[M�KWVV]�QT�a�I�^QVO\�IV[��
TI�[\I\]M�LM�TI�4QJMZ\u�I]ZIQ\�I\\MQV\�]VM�KMV\IQVM�LM�
Uv\ZM[�	�̄ �²�OZIVL�ZMVNWZ\�LM�X]JTQKQ\u�LIV[�TI�XZM[[M��
TI�JWQ[[WV�OIOVM�T¼)UuZQY]M�M\�MV��  !��TM�JMI]�NZvZM�
IUuZQKIQV�L¼)VOMTW�5IZQIVQ��2]TQ][�2IZW[��W]^ZM�]VM�
[]KK]Z[ITM�o�5IVPI\\IV��4¼IVKQMV�XZu[QLMV\�=Ta[[M�;��
/ZIV\�[¼MV�[MZ\�XW]Z�IXIQ[MZ�TM[�[W]ٺZIVKM[�KI][uM[�XIZ�
]V�KIVKMZ�LM�TI�OWZOM�#�?QTTQIU�5K3QVTMa��<PWUI[�
-LQ[WV��*]ٺITW�*QTT�M\�T¼IK\ZQKM�4QTTQIV�:][[MTT�[WV\�I][[Q�
clients.
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)�NM_�aMIZ[�TI\MZ��)VOMTW�5IZQIVQ�_I[�QV�
8IZQ[�I\�\PM�PMIL�WN�IV�QVKZMI[QVOTa�^I[\�
MUXQZM��0M�PIL�ZMXTIKML�\PM�+WZ[QKIV�
_PQ\M�_QVM�Ja�*WZLMI]`�ZML��WXMVML�I�
XPIZUIKa�I\����*W]TM^IZL�0I][[UIVV��
IVL�QV^M[\ML�QV�OZMMVPW][M[�IVL�I�NIK\WZa�
QV�6M]QTTa�[]Z�;MQVM��VWZ\P_M[\�WN�\PM�KIX�
Q\IT��<PMZM�_MZM�[WWV�LQ[\ZQJ]\QWV�KMV\MZ[�
I[�NIZ�I[�-OaX\�IVL�>QM\VIU��=[QVO�XQW�
VMMZQVO�UIZSM\QVO�\MKPVQY]M[��PM�[MV\�KI[M[�
WN�PQ[�JM^MZIOM�\W�QVÆ]MVKMZ[�WN�\PM�LIa�·�
XWTQ\QKQIV[��IUJI[[ILWZ[��UQTQ\IZa�WٻKMZ[��
UMUJMZ[�WN�\PM�KTMZOa��_ZQ\MZ[��IVL�IZ\Q[\[�
·�_PW�ZMXTQML�_Q\P�PIVL_ZQ\\MV�TM\\MZ[�[QVO�
QVO�\PM�XZIQ[M[�WN�>QV�5IZQIVQ�

A Storming Success Stateside
;WUM�NW]Z\MMV�^WT]UM[�WN�[]KP�ZM^QM_[�
_MZM� X]JTQ[PML�� QVKT]LQVO� TM\\MZ[� Ja�
2]TM[�>MZVM��-UQTM�BWTI��KWUXW[MZ�2]TM[�
5I[[MVM\��\MVVQ[�XTIaMZ�;]bIVVM�4MVOTMV��
I^QI\WZ�4W]Q[�*TuZQW\��IVL�M^MV�8WXM�4MW�
@111��_PW�\PIVSML�\PM�+WZ[QKIV�XPIZUI�
KQ[\�_Q\P�I�OWTL�UMLIT��<PM�ZMVW_VML�MTQ`QZ�
¹[MMU[�\W�M`XIVL�ITT�Ua�NIK]T\QM[�º�_ZW\M�
\PM�[K]TX\WZ�*IZ\PWTLQ�QV�� !���¹1\�UIa�_MTT�
JM��PIL�1�SVW_V�WN�Q\�\_MV\a�aMIZ[�IOW��\PI\�
\PM�;\I\]M�WN�4QJMZ\a�_W]TL�PI^M�ZMIKPML�
[WUM�����NMM\�PQOP	º�1\�\PMV�JIZZMTML�QV\W�
\PM�)UMZQKIV�UIZSM\�JIKSML�Ja�I�JIZZIOM�
WN�IL^MZ\Q[MUMV\[�QV�\PM�XZM[[��IVL�)VOMTW�
5IZQIVQ¼[� JZW\PMZ�QV�TI_� 2]TQ][� 2IZW[�
WXMVML�I�JZIVKP�QV�5IVPI\\IV�QV��  !��
.WZUMZ�XZM[QLMV\�=Ta[[M[�;��/ZIV\�][ML�Q\�\W�
[WW\PM�\PM�XIQV�KI][ML�Ja�PQ[�\PZWI\�KIVKMZ��
_PQTM�?QTTQIU�5K3QVTMa��<PWUI[�-LQ[WV��
�ITW�*QTT��IVL�IK\ZM[[�4QTTQIV�:][[MTTٺ[*
were also loyal customers.
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La renaissance d’une marque ancestrale
+PZQ[\WXPM�5IZQIVQ�KWUX\M�[]Z�KM\\M�ÅTQI\QWV�XW]Z�[I]�
^MZ�[WV�MV\ZMXZQ[M��)VKQMV�ZM[\I]ZI\M]Z�M\�,2�o�)RIKKQW��
MV\ZMXZMVM]Z�I]\WLQLIK\M�M\�XZWKPM�LM[�LM[KMVLIV\[�
L¼)VOMTW�5IZQIVQ��QT�I�ZuIK\Q^u�TI�UIZY]M�KWZ[M��\WUJuM�
LIV[�T¼W]JTQ�IXZv[�TM[�IVVuM[��!����4I�JWQ[[WV��ZMKZuuM�
o�XIZ\QZ�LM�TI�ZMKM\\M�WZQOQVITM��M[\�o�JI[M�LM�^QV�JTIVK�
NZIVtIQ[�M\�L¼ITKWWT�LM�NM]QTTM[�LM�KWKI�LM�*WTQ^QM��®�1T�
V¼a�XT][�LM�KWKI|VM�u^QLMUUMV\�¯��XZuKQ[M�TM�XI\ZWV�
LM�+WKI�5IZQIVQ��Y]Q�KWUX\M�XIZUQ�[M[�[]XXWZ\MZ[�
T¼IVKQMV�XZu[QLMV\�JWTQ^QMV�-^W�5WZITM[��T]Q�UwUM�]V�
IVKQMV�K]T\Q^I\M]Z�LM�KWKI���4M[�LM]`�PWUUM[�[M�[WV\�
ZMVKWV\Zu[�o�:WUM�MV��������®�6W\ZM�XZWL]Q\�\Q\ZM�o����
LMOZu[�M\�[M�KWV[WUUM�MV�IXuZQ\QN�W]�MV�LQOM[\QN��I^MK�
W]�[IV[�OTItWV[��¯

-V����!��+PZQ[\WXPM�5IZQIVQ�LuXW[IQ\�TI�UIZY]M�I]�
VQ^MI]�M]ZWXuMV��=VM�LuUIZKPM�Y]Q�I\\QZI�T¼I\\MV\QWV�
LM�+WKI�+WTI�M\�KWVL]Q[Q\�[M[�I^WKI\[�o�QVQ\QMZ�]VM�
XZWKuL]ZM�L¼WXXW[Q\QWV�I]XZv[�LM�T¼7ٻKM�LM�T¼=VQWV�
M]ZWXuMVVM�XW]Z�TI�XZWXZQu\u�QV\MTTMK\]MTTM��4M�\MZUM�
®�+WKI�¯��LQUQV]\QN�LM�+WKI�+WTI��XW[M�]V�ZQ[Y]M�LM�
®�KWVN][QWV�¯�XW]Z�TM�KWV[WUUI\M]Z��[MTWV�5IZQVM�
+IZZQu��ZM[XWV[IJTM�LM�TI�KWUU]VQKI\QWV�L]�OZW]XM�MV�
.ZIVKM��®�6W][�NIQ[WV[�KWVÅIVKM�o�T¼7ٻKM�LM�T¼=VQWV�
M]ZWXuMVVM�XW]Z�TI�XZWXZQu\u�QV\MTTMK\]MTTM�XW]Z�VW][�
LWVVMZ�ZIQ[WV��KM�Y]Q�V¼MUXwKPMZI�u^QLMUUMV\�XI[�o�TI�
[WKQu\u�5IZQIVQ�LM�KWV\QV]MZ�o�KWUUMZKQITQ[MZ�[I�JWQ[�
[WV��UIQ[�I^MK�]V�VWU�V¼u^WY]IV\�XI[�VW\ZM�UIZY]M��̄

=VM�LuKTIZI\QWV�Y]Q�KPWY]M�TM�XZWL]K\M]Z�KWZ[M��®�7V�
VM�XM]\�XI[�KPIVOMZ�VW\ZM�VWU��tI�V¼I�I]K]V�[MV[��2M�
XW[[vLM�LIV[�VW[�IZKPQ^M[�]VM�JW]\MQTTM�LI\IV\�LM[�
IVVuM[�� ���XWZ\IV\�TM[�QV[KZQX\QWV[�»+WKI�5IZQIVQ¼�
M\�»<ZILMUIZS�:MO��QV�=�;��8I\��7ٺ�¼�"�VWU�LuXW[u�
I]�J]ZMI]�IUuZQKIQV�LM[�UIZY]M[��¯�8IZUQ�TM[�I]\ZM[�
XZM]^M[�I^IVKuM[�XIZ�+PZQ[\WXPM�5IZQIVQ�"�]VM�XTI�
Y]M\\M� X]JTQKQ\IQZM� X]JTQuM� MV� ����� XIZ� ;WKWJW��
T¼MUJW]\MQTTM]Z�XIZ\MVIQZM�LM�+WKI�+WTI�MV�+WZ[M��
UMV\QWVVIV\�TI�KWV\ZQJ]\QWV�L¼)VOMTW�5IZQIVQ�LIV[�
T¼uTIJWZI\QWV�L]�.ZMVKP�?QVM�+WKI�LM�2WPV�8MUJMZ\WV��
=VM�®�XQvKM�NWVLIUMV\ITM�¯��[MTWV�)V\WQVM�+PuZWV��
T¼I^WKI\�LM�TI�UIQ[WV�5IZQIVQ�

)^MK�TM�[]KKv[�^QVZMV\�TM[�KWV\ZMNItWV[��=VM�^QVO\IQVM�
L¼QUQ\I\QWV[�[MZWV\�KWUUMZKQITQ[uM[�I]`�j\I\[�=VQ[��
XIZUQ� TM[Y]MTTM[� TM� .ZMVKP� ?QVM� +WKI� LM� 2WPV�
8MUJMZ\WV��]V�XPIZUIKQMV�L¼)\TIV\I��®�5IZQIVQ���+W���
o�8IZQ[��XZuXIZM�]V�>QV�LM�+WKI�M`\ZwUMUMV\�XWX]�
TIQZM��̄ ��M`XTQY]M�\�QT�LIV[�]V�MV\ZM\QMV�o�TI�XZM[[M�X]JTQu�
MV�UIZ[��  ���®�2¼IQ�WJ[MZ^u�LM�\Zv[�XZv[�TI�NWZU]TM�NZIV�
tIQ[M�TI�XT][�IXXZW]^uM��VM�U¼MV�uKIZ\IV\�Y]M�TWZ[Y]M�RM�
UM�[]Q[�I[[]Zu�XIZ�UI�XZWXZM�TWVO]M�M`XuZQUMV\I\QWV�M\�
TM[�QVNWZUI\QWV[�LQZMK\M[�LM�KWZZM[XWVLIV\[�QV\MTTQOMV\[�
MV�)UuZQY]M�L]�;]L�Y]M�RM�XW]ZZIQ[�CT¼EIUuTQWZMZ�C���E��
2M�KZWQ[�Y]M�RM�XZWL]Q[�UIQV\MVIV\�]VM�UMQTTM]ZM�XZuXI�
ZI\QWV�Y]M�KMTTM�LM�5IZQIVQ��̄

4I�UwUM�IVVuM��[W][�TI�XZM[[QWV�LM[�TQO]M[�LM�\MU�
XuZIVKM��TM�KWU\u�L¼)\TIV\I�QV\MZLQ\�TI�^MV\M�L¼ITKWWT��
2WPV�8MUJMZ\WV�ZMUXTIKM�ITWZ[�TM�^QV�LIV[�[I�JWQ[[WV�
XIZ�]V�UuTIVOM�L¼P]QTM[�M[[MV\QMTTM[��LM�[]KZM�M\�L¼IKQLM�
KQ\ZQY]M��"�TM�[QZWX�IQV[Q�WJ\MV]��LQ[[W]\�LIV[�LM�T¼MI]�
OIbM][M��M[\�̂ MVL]�LIV[�TM[�XPIZUIKQM[�LM�TI�̂ QTTM�o�XIZ�
\QZ�L]�UWQ[�LM�UIQ��  ���4M�+WKI�+WTI�u\IQ\�Vu��;MTWV�TM�
RW]ZVITQ[\M�IUuZQKIQV�5IZS�8MVLMZOZI[\��I]\M]Z�L¼]VM�
PQ[\WQZM��WٻKQM][M��LM�TI�UIZY]M��®�>QV�5IZQIVQ�M[\�MV�
NIQ\�TM�OZIVL�XvZM�LM�+WKI�+WTI�̄ �

46   
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<PM�LZQVS��ZMKZMI\ML�][QVO�\PM�WZQOQVIT�ZMKQXM��Q[�UILM�
_Q\P�.ZMVKP�_PQ\M�_QVM�IVL�ITKWPWT�LQ[\QTTML�NZWU�
*WTQ^QIV�KWKI�TMI^M[��¹7J^QW][Ta��\PMZM�Q[�VW�KWKIQVM�
QV�Q\�º�[Ia[�\PM�+WKI�5IZQIVQ�+-7��_PW[M�[]XXWZ\MZ[�
QVKT]LM�\PM�NWZUMZ�*WTQ^QIV�XZM[QLMV\�-^W�5WZITM[��I�
former coca grower himself. (The two men met in Rome 
QV��������¹7]Z�XZWL]K\�Q[���
�IVL�KIV�JM�MVRWaML�I[�IV�
IXMZQ\QN�WZ�I�LQOM[\QN��[\ZIQOP\�WZ�WV�\PM�ZWKS[�º

+PZQ[\WXPM�5IZQIVQ�\PMV�ZMOQ[\MZML�PQ[�\ZILMUIZS�QV�
-]ZWXM�QV����!�·�I�UW^M�\PI\�KI]OP\�+WKI�+WTI¼[�I\\MV�
\QWV�IVL�TML�Q\[�TI_aMZ[�\W�TI]VKP�IV�WXXW[Q\QWV�XZWKML]ZM�
_Q\P�\PM�-]ZWXMIV�=VQWV�1V\MTTMK\]IT�8ZWXMZ\a�7ٻKM�
�-=187���<PM�\MZU�¹+WKI�º�I�LQUQV]\Q^M�WN�+WKI�+WTI��
ZQ[SML�¹KWVN][QVOº�KWV[]UMZ[��IKKWZLQVO�\W�5IZQVM�
+IZZQu��\PM�OZW]X¼[�KWZXWZI\M�KWUU]VQKI\QWV[�UIVIOMZ�
QV�.ZIVKM��¹?M�\Z][\�\PI\�\PM�-=187�_QTT�Z]TM�QV�W]Z�
NI^WZ��7N�KW]Z[M��\PQ[�_QTT�VW\�XZM^MV\�\PM�5IZQIVQ�KWU�
XIVa�NZWU�KWV\QV]QVO�\W�[MTT�Q\[�JM^MZIOM��1\�_QTT�[QUXTa�
PI^M�\W�KPWW[M�I�VIUM�\PI\�LWM[�VW\�ZMNMZ�\W�W]Z�JZIVL�º

<PQ[�[\I\MUMV\�[PWKSML�\PM�+WZ[QKIV�XZWL]KMZ��¹?M�
KIV¼\�KPIVOM�W]Z�VIUM��\PI\�LWM[V¼\�UISM�IVa�[MV[M��
1V�W]Z�IZKPQ^M[��1�PI^M�I�JW\\TM�NZWU�\PM�� ��[�_Q\P�\PM�
QV[KZQX\QWV[�»+WKI�5IZQIVQ¼�IVL�»<ZILMUIZS�:MO��QV�
=�;��8I\��7ٺ�¼º�7\PMZ�XQMKM[�WN�M^QLMVKM�X]\�NWZ_IZL�Ja�
+PZQ[\WXPM�5IZQIVQ�QVKT]LM�IV�IL^MZ\Q[QVO�JZWKP]ZM�
X]JTQ[PML�QV������Ja�;WKWJW��+WKI�+WTI¼[�JW\\TQVO�
XIZ\VMZ� QV�+WZ[QKI��UMV\QWVQVO�)VOMTW�5IZQIVQ¼[�
KWV\ZQJ]\QWV�\W�\PM�LM^MTWXUMV\�WN�2WPV�8MUJMZ\WV¼[�
.ZMVKP�?QVM�+WKI��¹.]VLIUMV\IT�XZWWN�º�QV�\PM�_WZL[�
WN�)V\WQVM�+PuZWV��_PW�Q[�ZMXZM[MV\QVO�\PM�5IZQIVQ�
KWUXIVa�

*]\�_Q\P�[]KKM[[�KIUM�\PM�QVM^Q\IJTM�KWXaKI\[��)\�TMI[\�
\_MV\a�QUQ\I\QWV[�_MZM�[WTL�QV�\PM�=VQ\ML�;\I\M[��QVKT]L�
QVO�.ZMVKP�?QVM�+WKI�KZMI\ML�Ja�2WPV�8MUJMZ\WV��I�
XPIZUIKQ[\�NZWU�)\TIV\I��¹5IZQIVQ���+W���WN�8IZQ[��
XZMXIZM�IV�M`KMMLQVOTa�XWX]TIZ�?QVM�WN�+WKI�º�PM�[IQL�
QV�I�XZM[[�QV\MZ^QM_�X]JTQ[PML�QV�5IZKP��  ���¹1�PI^M�
WJ[MZ^ML�̂ MZa�KTW[MTa�\PM�UW[\�IXXZW^ML�.ZMVKP�NWZU]TI��
WVTa�LM^QI\QVO�\PMZMNZWU�_PMV�I[[]ZML�Ja�Ua�W_V�TWVO�
M`XMZQUMV\I\QWV�IVL�LQZMK\�QVNWZUI\QWV�NZWU�QV\MTTQOMV\�
;W]\P�)UMZQKIV�KWZZM[XWVLMV\[�\PI\�1�KW]TL�QUXZW^M�
]XWV�CQ\E�C°E��1�JMTQM^M�\PI\�1�IU�VW_�XZWL]KQVO�I�JM\\MZ�
XZMXIZI\QWV�\PIV�\PI\�WN�5IZQIVQ�º

<PM�[IUM�aMIZ��]VLMZ�XZM[[]ZM�NZWU�\PM�\MUXMZIVKM�
UW^MUMV\��)\TIV\I�IVL�Q\[�KW]V\a�W]\TI_ML�\PM�[ITM�WN�
ITKWPWT��<W�I^WQL�OWQVO�W]\�WN�J][QVM[[� �2WPV�8MUJMZ\WV�
ZMXTIKML�\PM�_QVM�QV�PQ[�KWVKWK\QWV�_Q\P�I�JTMVL�WN�M[[MV�
\QIT�WQT[��[]OIZ��IVL�KQ\ZQK�IKQL��<PM�ZM[]T\QVO�[aZ]X��UQ`ML�
_Q\P�[WLI�_I\MZ��_I[�[WTL�QV�\PM�KQ\a¼[�XPIZUIKQM[�NZWU�
5Ia��  ���)VL�[W�+WKI�+WTI�_I[�JWZV��)KKWZLQVO�\W�
)UMZQKIV�RW]ZVITQ[\�5IZS�8MVLMZOZI[\��I]\PWZ�WN�IV�
�]VI]\PWZQbML��PQ[\WZa�WN�\PM�JZIVL��¹>QV�5IZQIVQ�Q[��QV�
MٺMK\��\PM�OZIVLNI\PMZ�WN�+WKI�+WTI�º

The Rebirth of an Ancestral Brand
+PZQ[\WXPM�5IZQIVQ�Q[�VW_�KW]V\QVO�WV�\PQ[�PMZQ\IOM�\W�
[I^M�PQ[�KWUXIVa��.WZUMZTa�I�ZM[\I]ZIV\�W_VMZ�IVL�,2�
QV�)RIKKQW��\PM�[MTN�\I]OP\�MV\ZMXZMVM]Z�IVL�KTW[M�NZQMVL�
WN�)VOMTW�5IZQIVQ¼[�LM[KMVLIV\[�ZM^Q^ML�\PM�+WZ[QKIV�
JZIVL�IN\MZ�Q\�LQ[IXXMIZML�QV�\PM��!��[��
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The Corsican David Against the Atlantan Goliath
¹+WKI�5IZQIVQ�PI[�VW\PQVO�\W�LW�_Q\P�+WKI�+WTI#�Q\¼[�
VW\�I�[WLI��Q\¼[�IV�ITKWPWTQK�JM^MZIOM�UILM�_Q\P�KWKI�
TMI^M[�º�[Ia[�)V\WQVM�+PuZWV��IV�QV\MTTMK\]IT�XZWXMZ\a�
M`XMZ\��¹<PM�JZIVL�Q[�VW\�QV�KWVÆQK\�_Q\P�+WKI�+WTI��
Q\�Q[�UMZMTa�\ZaQVO�\W�ZM^Q^M�IV�IVKM[\ZIT�XZWL]K\�\PI\�
ZMÆMK\[�+WZ[QKIV�IVL�.ZMVKP�PQ[\WZa��8MWXTM�QV�+WZ[QKI�
IZM�_WVLMZQVO�PW_�+WKI�+WTI�KW]TL�XW[[QJTa�\ISM�I_Ia�
\PM�ZQOP\[�WN�>QV�5IZQIVQ�º
?PQTM� _IQ\QVO� NWZ� I� LMKQ[QWV� NZWU� \PM� -=187��
+PZQ[\WXPM�5IZQIVQ�Q[�KPWUXQVO�I\�\PM�JQ\��0M�Q[�M^MV�
KWV[QLMZQVO�OWQVO�LQZMK\Ta�\W�)\TIV\I��\PM�PQ[\WZQK�PMIL�
Y]IZ\MZ[�WN�+WKI�+WTI��\W�XTMIL�PQ[�KI[M��¹?M�LWV¼\�PI^M�
U]KP�QVÆ]MVKM�KWUXIZML�\W�IV�QV\MZVI\QWVIT�OZW]X��
J]\�W]Z�JM^MZIOM�PI[�I�PQ[\WZa�[XIVVQVO�����aMIZ[�\PI\�
LM[MZ^M[�\W�JM�ZMKWOVQbML��1\¼[�,I^QL�IOIQV[\�/WTQI\P	º 
ʄ TRANSLATED FROM FRENCH BY ALEXANDER UFF
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Le David corse contre le Goliath d’Atlanta
®�4M�+WKI�5IZQIVQ�V¼I�ZQMV�o�^WQZ�I^MK�TM�+WKI�+WTI�"�
KM�V¼M[\�XI[�]V�[WLI��UIQ[�]VM�JWQ[[WV�ITKWWTQ[uM�o�JI[M�
LM�NM]QTTM[�LM�KWKI�¯��KWUUMV\M�)V\WQVM�+PuZWV��[Xu�
KQITQ[\M�LM[�Y]M[\QWV[�LM�XZWXZQu\u�QV\MTTMK\]MTTM��®�4I�
UIZY]M�V¼M[\�XI[�LIV[�]VM�LuUIZKPM�KWVÆQK\]MTTM�#�MTTM�
NIQ\�[M]TMUMV\�ZM^Q^ZM�]V�XZWL]Q\�IVKM[\ZIT�Y]Q�ZMÆv\M�
T¼PQ[\WQZM�KWZ[M�M\�T¼PQ[\WQZM�LM�.ZIVKM��4M[�OMV[�MV�+WZ[M�
[M�LMUIVLMV\�KWUUMV\�+WKI�+WTI�XM]\�[¼IZZWOMZ�IQV[Q�
LM[�LZWQ\[�[]Z�TM�>QV�5IZQIVQ��̄

,IV[�T¼I\\MV\M�L¼]VM�LuKQ[QWV�LM�T¼7ٻKM�M]ZWXuMV�LM[�
UIZY]M[��+PZQ[\WXPM�5IZQIVQ�ZWVOM�[WV�NZMQV��1T�MV^Q�
[IOM�L¼ITTMZ�XTIQLMZ�[I�KI][M�LQZMK\MUMV\�o�)\TIV\I��TM�
[QvOM�PQ[\WZQY]M�LM�+WKI�+WTI��®�7V�VM�Xv[M�XI[�TW]ZL�
XIZ�ZIXXWZ\�o�]V�OZW]XM�QV\MZVI\QWVIT��UIQ[�VW\ZM�JWQ[�
[WV�I�]VM�PQ[\WQZM�^QMQTTM�LM�XT][�LM�����IV[�Y]Q�UuZQ\M�
L¼w\ZM� ZMKWVV]M��+¼M[\� TM� KWUJI\�LM�,I^QL� KWV\ZM�
/WTQI\P��̄ �ʄ�CLÉMENT THIERY

COLA SANS COCA
Pour contourner le monopole imposé par le groupe 
américain sur l’appellation « Coca », les compéti-
teurs ont dû faire preuve d’imagination. En France, 
chaque supermarché vend son propre « altercola »  : 
Cola Classic (Carrefour), Look Cola (Intermarché), 
Freeway Cola (Lidl) ou encore River Cola (Aldi). 
Sans oublier les colas régionaux, réponse locale et 
souvent bio à la « coca-colonisation ». Conçu dans 
le Morbihan, Breizh Cola (« le cola du Phare Ouest  » ) 
lance le mouvement en 2002. Suivront Corsica 
Cola, Chtilà Cola dans le Nord Pas-de-Calais et 
Elsass Cola, produit entre Mulhouse et Colmar. 
Vendée Cola dans l’ouest de la France et Auvergnat 
Cola dans le Massif Central, Colà Occitan dans 
l’Hérault, Anjou Cola et ColAdoré dans la Loire, 
Yaute Cola en Haute-Savoie, Fada Cola à Marseille, 
Paris Cola et Parisgo Cola dans la capitale, quelle 
région n’a pas son cola identitaire ? Si plusieurs de 
ces entreprises ont rapidement mis la clé sous la 
porte, le cola breton fait figure de champion. Breizh 
Cola est aujourd’hui la troisième marque de cola 
la plus consommée en France... derrière Pepsi et 
Coca-Cola !

COLA SANS COCA
In an effort to sidestep the monopoly imposed by 
the U.S. group on the name “Coca,” competitors 
are forced to be imaginative. In France, every 
supermarket sells its own-brand “alter-cola,” 
including Cola Classic (Carrefour), Look Cola 
(Intermarché), Freeway Cola (Lidl), and River Cola 
(Aldi). Then, of course, there are the regional colas, 
a local and often organic response to “coca-
colonization.” Developed in the coastal Morbihan 
département in western France, Breizh Cola (“the 
cola of the Phare Ouest,” a play on words with 
phare, “lighthouse,” and “Far West”) kickstarted 
the movement in 2002. This was followed by 
Corsica Cola, Chtilà Cola from Nord Pas-de-
Calais, and Elsass Cola, produced between 
Mulhouse and Colmar. Today, with Vendée Cola 
in the west of France and Auvergnat Cola in the 
Massif Central, Colà Occitan in Hérault, Anjou 
Cola and ColAdoré in the Loire, Yaute Cola in 
Haute-Savoie, Fada Cola in Marseille, and Paris 
Cola and Parisgo Cola in the capital, it seems 
every region has its own personal take on the 
beverage. While several of these businesses 
soon went bust, the Breton version has emerged 
victorious. Breizh Cola is now the third most 
consumed cola brand in France, beaten only by 
Pepsi and Coca-Cola itself! ILLUSTRATIONS: YVES DAMIN


